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Source : Pew Research Center’s Forum on Religion & Public Life • Mapping the Global Muslim Population, October 2009. Graphic : Wikipedia

* Unofficial number

250 
million

400 million

55 
million

1.4 billion

Total World Muslim Population 

2.1 billion

10 
million
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H A L A L  S I L K  R O U T E

T H E  M A R K E T  :  P O P U L AT I O N

19 million

200 million *

262 million

11 million
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MUSLIM POPULATION

262 million
3.4 million

11 million

19.2 million

230 million

MUSLIM PURCHASING POWER

RM1.1 trillion by 2030

H A L A L  S I L K  R O U T E

T H E  M A R K E T  :  S O U T H  E A S T  A S I A
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H A L A L  S I L K  R O U T E

T H E  M A R K E T  VA L U E

Philippines 

Export of 

Halal Products 

& Service

P5.52 

billion 

HALAL FOOD MARKET
USD2.6 trillion by 2023

TOTAL HALAL EXPORT 2017 : 

RM 43.4 billion
HALAL F&B VALUE : 

RM 20.1 billion

2016
USD 45.3 billion

2020
USD 58.3 billion

WORLDWIDE HALAL PRODUCT MARKET VALUE

Source : 2019 Statista.com, Salaam Gateway, HDC
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H A L A L  S I L K  R O U T E

T H E  M A L AY S I A N  A D VA N TA G E

JAKIM Certification
- Worldwide acceptance

Strategic Location
Located at Straits of Malacca

Centre to global Muslim population 
(Middle East - Malaysia - China) 

In the middle of OBOR trade route

Government Incentives and Initiatives
 RM100 million grant for the Halal 

Industries for SMEs
 Tax incentives for SMEs
 Shariah-compliant SME Financing 

Scheme
 SME Technology Transformation Fund
 Malaysia Halal Academy
 Halal Industry Master Plan
 Halal Innovation and Technology 

Centre
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H A L A L  S I L K  R O U T E

T H E  E X P O R T E R S ’  I S S U E S

Red tape i.e. 
Customs 
and OGA 

clearance at 
destinations

Lack of 
familiarity 

with export 
markets

Market mis-
conception 

and 
acceptance

Lack of price 
competitive-

ness

Lack of 
knowledge 
about halal 
definition & 
procedures

Logistics 
issues not 
resolved

Why do businesses fail to penetrate Halal export market ?



H A L A L  S I L K  R O U T E

T H E  S O L U T I O N

Malaysia 
Japan 
Halal 
Value 
Chain

Malaysian 
halal 

certification

Malaysia Free 
Zone facilities

Malaysia as 
the 

distribution 
hub to the 

world

End-to-end 
integrated 
logistics 
solution 

Eliminate the 
negative 

stigma about 
halal trade

Transparency 
on operating 

cost
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H A L A L  S I L K  R O U T E

T H E  S O L U T I O N

We provide you :

 End-to-end logistics services

 Integrated Halal value-added services

Hassle free documentation processes

Competitive transportation cost

Halalan Toyyiban services
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H A L A L  S I L K  R O U T E

T H E  W E I F A N G  E X P E R I E N C E
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export export export export

import import import import

Clearance Handling Container Handling Value-Added Services 

 CIQ Clearance

 CIQ Examination

 CIQ Labelling 

Application

 Custom Clearance

 Custom Examination

 Stuffing/ Un-stuffing

 Empty Container 

(Request/ Return)

 Container Cleaning

 Repair and 

Maintenance

 Lab Testing

 Warehouse 

Storage

 Inventory 

Management

 Repackaging

 Palletising

Delivery/ Distribution

 HALAL Verification 

and Registration in 

China

 “Sertu”/ Green 

Islamic Cleaning

 Labelling in 

Chinese

Logistical 

Services

Halal 

Services

 Haulage 

service

ProvidingOne Phone Call

One Price

One Stop Center

All In 

28
days

H A L A L  S I L K  R O U T E

T H E  W E I F A N G  E X P E R I E N C E
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H A L A L  S I L K  R O U T E

T H E  W E I F A N G  E X P E R I E N C E
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H A L A L  S I L K  R O U T E

T H E  J A P A N  M o U  

Northport, Sojitz and NLCCN will be partners 
creating the Halal value chain between 

Malaysia and Japan

export

import

M A L A Y S I A J A P A N

PARTNERS

PARTNERS

PARTNERS

export

import

export

import

PARTNERS
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H A L A L  S I L K  R O U T E

T H E  J A P A N  M o U  
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H A L A L  S I L K  R O U T E

T H E  N E X T  S T E P  :  P H I L I P P I N E S

We need to identify the role players and 
create the value chain linking Philippines to 

expand the Halal Silk Route

export

import

M A L A Y S I A P H I L I P P I N E S

PARTNERS

PARTNERS

PARTNERS

export

import

export

import

PARTNERS



WEIFANG

BELGIUM 

HALAL SILK ROUTE
INTEGRATED HALAL VALUE CHAIN
PORT KLANG, SELANGOR : THE HALAL GATEWAY TO THE WORLD

AFRICA

M A L A Y S I A  J A P A N  H A L A L  V A L U E  C H A I N

T H E  F U T U R E  O F  H A L A L  T R A D E

Indigenousification of ASEAN 
HALAL goods

SOUTH ASIA

OMAN To connect exporters and 
importers in other markets
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JAPAN



Thank You

Ports
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